Smokey Bear                                                                                             A Marketing and Advertising Success Story
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Many people assume that the ‘Smokey the Bear’ image, the United States symbol for forest fire prevention, was created after the May, 1950 fire in Lincoln National Forest, New Mexico, from a small bear cub who was rescued after being burned. In reality, ‘Smokey’ was already a growing symbol, created by the artist Albert Staehle, on commission for ‘The Forest Fire Prevention Program’. Smokey was also not the first choice. Walt Disney’s Bambi, a deer, was the first character to be placed on posters addressing the problem of forest fires and the prevention of them. Bambi was quoted on posters saying ‘Please, Mister, Don’t be Careless, Prevent Forest Fires Greater danger than ever!' Because this was a very successful campaign, in 1945 the Forest Service and the War Advertising Council decided they needed their own symbol, and wanting to continue with another animal, chose a bear. Albert Staehle, already quite famous for his animal drawings, would bring this idea to life, and soon ‘Smokey Bear’ promoted his first poster warning ‘Smokey says ~ Care will prevent 9 out of 10 forest fires!’ depicting Smokey dumping a bucket of water on a campfire. 

Throughout the years, the original image of ‘Smokey Bear’ created by Albert Staehle, has gone through several different recreations. Rudy Wendelin is credited with being the artist who brought Smokey, as we know him today, into our homes and our hearts. He created the image for Smokey Bear's 40th anniversary commemorative U.S. Postage stamp, and gave Smokey hands that resembled those of firefighter hands more than a bear. Chuck Kuderna, another artist, also helped Smokey evolve from the original Albert Staehle image. 

	


Smokey Facts 

Smokey the Bear has his own zip code because he receives so much mail: Smokey the Bear Headquarters, Washington, D.C., 20252 

Smokey is so popular that many people believe he is the most recognized American Symbol ever. A few Smokey Bear facts:

1) The living symbol of Smokey Bear, the United States Forest Service mascot, was a black bear that was caught in the Capitan Gap fire, a wildfire that burned 17, 000 acres in the Capitan Mountains of New Mexico in 1950. The bear climbed a tree to escape the fire, but his paws and legs were burned when he was found and rescued.

2) “Smokey The Bear” or “Smokey Bear?” Smokey Bear. The “the” was added in 1952 by Steve Nelson and Jack Rollins while writing the bear’s anthem. In order to maintain the correct rhythm, they needed to add the extra syllable.

3) The Smokey Bear campaign is the longest running public service campaign in history.

4) In April 2001, Smokey’s message was updated to “Only You Can Prevent Wildfires.”

The original rescued cub that everyone dubbed the ‘Real Smokey’ passed away in 1976 

The live cub was flown to the National Zoo as a gift from the state of New Mexico to all the children in the United States. He flew in his own plane emblazoned with his name and a picture showing him with his burnt paw in a sling, wearing blue jeans and his hat 
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Collectibles Today 
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Smokey is many collectors’ dream. He is available in numerous categories, so is sought after not only by those that collect just ‘Smokey Bear’ items, but those that collect toys, advertising, bears, banks, bottles, wristwatches, lunch box  sets, etc. He has been depicted on everything from sand pails to comic books, cookie jars to Tonka toys, nearly anything you can imagine. Both old and new items are also available for those wishing to start a collection of Smokey Bear items. 
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A favorite among collectors is his dual image that graces the 1984 20-cent commemorative stamps. This was in recognition of his 40th birthday. The image that everyone recognizes as Smokey’s is centered on the face of the stamp, with a smaller image to the left showing a small Smokey as he may have appeared up a tree when firefighters first discovered him. Another popular collectible that is in homes across the United States is his comics book that he stars in. Designed and produced by the Western Publishing Company, it tells the story of how the cub was found by soldiers brought in from Fort Bliss, Texas, to help fight the terrible fire in Lincoln National Forest, New Mexico. Posters and matchbooks are other sought after items, but can be harder to find as they are not often found in very good condition. 
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Numerous companies used the image of Smokey Bear in their products, which has provided collectors with many other choices besides, and along with, those issued by the fire prevention council. Ideal Toy Company manufactured plush bears, complete with hat and badge, and a paper telling Junior Forest Rangers their rights and duties. Ideal Toy Company also manufactured a Bakelite vinyl resin doll. Milton Bradley produced the Smokey Bear Game in 1968. Norcrest distributed a cookie jar of Smokey with the front of his hat spelling out his name, and the back of the hat displaying the ever-popular message of Prevent Forest Fires. The Forest Fire Prevention Program officially licensed the Smokey the Bear record (33 1/3-rpm), produced by Tinkerbell Records and distributed by the Ambassador Record Corp. 
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Some of the included songs were Smokey the Bear, Teddy Bears  on Parade, and The Mean Old Grizzly Bear. The Tonka Company produced a ‘Camping The Smokey Bear Way’ play set in the 1970’s, complete with a Smokey Bear figure. Colgate-Palmolive distributed plastic soap containers for children in the 1960’s. Many different companies have produced Smokey Bear wristwatches. Hawthorne made one in the 1960’s, Bradley produced an Official Licensee Forest Service USDA, Only You Can Prevent Forest Fires, Swiss Made watch,  and plastic versions are available by many companies from today, one even offering a 3D version with a flip up Smokey over the time! 
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Lefton Company produced a limited edition of [image: image17.jpg]\
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Smokey in a jeep, accompanied by two cubs, as a music box.  By far one of the most sought after collectibles featuring Smokey Bear is a steel lunch box and thermos from 1975, by the Aladdin Company. The McCoy Company and Norcrest both produced Smokey Bear ashtrays. American Bisque produced, along with several other companies, their own versions of Smokey as a salt and pepper set. 
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Much of the Smokey Bear collectibles have found their way into the homes of collectors already, but due to the popularity and new items being made depicting this forest fire preventing advocate, items continue to remain out there just waiting to be discovered by new and old collectors alike! 
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Smokey Bear
                  Where there's Smoke, there is Smokey and wildfire prevention!
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Care will prevent
9 out of 10 forest fires!
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  65 years ago Smokey Bear first cautioned America to be careful with fire while enjoying the forest. The idea of preventing carelessly caused wildfires came long before the real bear's time. Wildfire safety quickly grew into necessity. With the advent of World War II, America feared that an enemy attack or sabotage could destroy our forest resources at a time when wood products were greatly needed for the war effort.
     As a result of this concern, the USDA Forest Service organized the Cooperative Forest Fire Prevention Program in 1942. It encouraged citizens nationwide to make a personal effort to prevent forest fires. To help convey the concept to the public, the Forest Service asked the War Advertising Council for assistance. This newly formed group of advertisers volunteered their time, expertise, and portions of their media schedules to help the government mobilize civilian support for the war effort.
     The council recognized the importance of protecting our forest from fire and began a campaign that encouraged people to assist the war effort by doing what they could to prevent forest fires. Timber was, after all, a primary commodity for battleships, gunstocks, and packing crates for military transport.
     In 1944, the council produced a poster featuring Walt Disney's "Bambi" character. The success of this poster demonstrated that an animal of the forest was the best messenger to promote the prevention of accidental forest fires. On August 2, 1944, the Forest Service and the War Advertising Council introduced a bear as the campaign symbol. This bear was to be black or brown and his expression intelligent, appealing, and slightly quizzical. To look his part, he would wear a traditional campaign hat.
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     Albert Staehle, noted illustrator of animals, worked with this description to paint the forest fire prevention bear.  His art appeared in the 1945 campaign, and the advertising symbol was given the name "Smokey Bear." This first poster carried the caption: "Smokey says: Care will prevent 9 out of 10 forest fires."

     As the campaign grew, Smokey reached out to Americans from posters and roadside billboards, from the pages of magazines and newspapers, and over the air from hundreds of broadcasting stations. Many major corporations’ donated valuable advertising time and space to Smokey’s fire prevention campaign.        The result was great success for the Smokey Bear symbol and a decrease in accidental, human-caused forest fires.
     After World War II,  the War Advertising Council changed its name to The Advertising Council. In the years that followed, the focus of Smokey's campaign broadened to appeal to children as well as adults.
     The earliest pictures of Smokey Bear varied in appearance form year to year, but his confident, friendly manner and the good sense of his fire prevention message were always there.
     It was not until the work of Chuck Kuderna, during the 1965 campaign, which Smokey's image evolved into [image: image23.png]


the one we know today.
     In addition to the public service advertising campaign, there were other needs for original art in the CFFP Program. In 1946, Rudy Wendelin, an artist for the Forest Service, began producing a tremendous quantity of Smokey Bear art in various media for special events, publications, and licensed products to promote the fire prevention symbol. Long after retiring, he created the art for the Smokey Bear's 40th anniversary commemorative U.S. Postage stamp. In Forest Service circles he is still know affectionately as "Smokey's artist."
     A significant chapter in Smokey's long history began early in 1950, when a burned cub survived a fire in the Lincoln National Forest near Capitan, New Mexico. Because this bear survived a terrible forest fire and won the love and imagination of the American public, many people mistakenly believe the cub was the original Smokey Bear, but in reality he did not come along until the advertising symbol was almost six years [image: image24.jpg]


old.
     After being nursed back to health, Smokey came to live at the National Zoo in Washington, D.C., as a living counterpart to the CFFP Program's fire prevention symbol.
     Over the years, thousands of people from around the world, including dignitaries and movie stars, came to see Smokey Bear at the National Zoo. A mate, Goldie, was introduced with the hope a young Smokey would continue the tradition of the famous living symbol. These efforts failed and an adopted son was sent to the zoo so the aged bear could retire on May 2, 1975. 
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     After many years of popularity, the original Smokey died in 1976. His remains were returned to Capitan and rest beneath a stone marker in Smokey Bear State Park. For more than 15 years, the adopted Smokey carried on as the living symbol, but in 1990, when the second Smokey Bear died, the living symbol was laid to rest.
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Virginia and Wisconsin lay claim to producing the very first Smokey Bear “costume”, however Virginia’s was used as the model for the first mass produced suites which were available nation wide.
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     Smokey's task is becoming increasingly difficult. In years past, it was a challenge for his message to reach traditional visitors to the forest. Now we are faced with getting his wildfire prevention message to an increasing number of people who live in and around these areas. This "wildland-urban interface" poses a double threat; from people living in or near forests who may accidentally start fires that spread to the wildlands as well as from accidental fires started in the wild that spread to nearby residences. In either case, the result is potentially disastrous but especially tragic because it is preventable.
     The challenge continues as Smokey Bear passes the half-century mark and enters the new millennium. Demand for our natural resources continues to grow as does the population of forested areas. In the future, the need to prevent accidental wildfire will be greater than ever.
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Remember...only YOU can prevent forest fires!

