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About NNFP 

•Creating jobs in sustainable forestry by 
supporting small businesses and 
organizations 

•Learning and support network 

•Based in Athens, Ohio with staff around 
country 

•Variety of programs and services 

 



About NNFP 

•Variety of programs and services 

 

 



About NNFP 

•All geared toward making small forest 
enterprises more viable and profitable, 
leading to sustainable livelihoods in 
rural communities 



About NNFP 

•NNFP Web HELP Services 

•Marketing assistance focused on web 
marketing and rural-urban linkages 

•Closely tied with 
www.sustainablewoods.com 

 

http://www.sustainablewoods.com/


Goals of our web services 

•Increase capacity, among producers, to 
undertake web marketing and SEO 
action 

 

•Increase traffic to small wood producers’ 
sites by providing supporting 
infrastructure 



Why the Internet? It’s Taking Over! 

•Internet use among 18 year olds and 
younger is approaching 100 percent 

 

• 18- to 34-year-olds: 

o Use the internet (46 percent) 

o Watch TV (35 percent) 

o Read a book (7 percent) 

o Turn on a radio (3 percent)  

o Read a newspaper (also 3 percent) 
Read a magazine (less than 1 percent).   



Advertising is certainly an option, 
but can you afford it? 

•US Internet 
Advertising Sales top 
$20 Billion (Thousand 
million) 

 

•Over $10 Billion on 
Search! 

 



4 Things You Can Do to 

SUCCEED! 

Topic 1: Say what you have 

Topic 2: Manage your site 

Topic 3: Be search engine friendly 

Topic 4: Be unfriendly to hijackers 

 



Say what you have 

Bird sanctuary? 

 

 

Can I tell what 

you have in 1 

second or less? 



Do your images communicate a clear message? 

     Or did you just find a good picture? 



OLD SITE 

MESSAGE: 

It’s all 

about 

US! 



NEW SITE 

MESSAGE: 

You 

Want 

This! 



Is the content on your website locked up? 

1. Development company 

2. Flash developer 

3. Developer missing or unresponsive? 

4. Do you even know where your  
website is? 

 

Manage your Website 



1. Be actively involved in the planning. 

2. Get references and ask questions 

 - Does the developer explain the work in 
English? 

 - Does the developer try to keep you out of 
your own site? 

 - Is the developer hostile to second opinions? 

 - Is the developer responsive? 

 - GET A SECOND – and third - OPINION! 

 

How to Be the Boss 



Second and third opinion: this site 

should not cost more than $3500.00 



1. Plan your website for Search Engine friendly 
content 

2. Know the strategic SEO areas of your 
website 

3. Plan your keywords to match what viewers 
want 

4. Hire developers that understand SEO 

You have what they want ï  

NOW GET THEM THERE 



Search Engine Optimization (SEO) 

•Make your site easier for Google (et al) 
to “find” 

–85% of web traffic comes from searches! 

–62% of customers never look beyond the first 
“page” of results  

–The majority of users will click the first link if 
it appears to meet their needs. 

 

 



“A web site without SEO is 
like a chainsaw without a 

chain.” 



1. Plan your website for Search Engine friendly 
content 

2. Know the strategic SEO areas of your 
website 

3. Plan your keywords to match what viewers 
want 

4. Hire developers that understand SEO 

You have what they want ï  

NOW GET THEM THERE 



TITLE TAGS: EXAMPLE OF A STRATEGIC 
AREA OF YOUR WEBSITE 

 



If you don’t think your 
website is important 
enough to update,  

Google won’t treat it as 
important either. 

 

Donôt Let your Site become ñAbandonedò 



Screenshot from 5/16/10 

Until recently, the 

listings were often over 

a year old. They are a 

local newspaper. They 

were selling their “web 

development services in 

their community.  

 

They didnôt plan 

the staffing time 

for updates ï 

and got too 

busy. 



Beautiful,  

but not a thing for Google to catalog 

Bad construction 

materials for 

search engines:  

 

Flash and images 



•How long has it been since you checked your stats 
and the files on your website? 

• If there is old software installed on your site, your 
site is easily hacked. 

•Hacked means that someone could be using your site 
as a spam machine. 

•How would you like your site to rank well for Cialis? 

Old software, old skills = Hacked website 



SEO Example 1 

•Big City business, with more money than 
sense 

 

•This company bought a big saw, but it 
has no teeth. 



 



 



 



 

PAID 

FREE!!! 

FREE!!! 



 



SEO Example 2 

•Hickman Lumber- locally owned FSC 
certified logging and lumber company 



 



 



 



 

Guess there is 

no FSC certified 

wood grown in 

Pennsylvania? 



Search Engine Optimization 

•Make sure google can see what you’re 
doing 

•Include words your customers will search 
for 

•Update your site regularly 

•Get “incoming links” from other sites (EG 
Sustainablewoods.com)  



SustainableWoods.com  

•A one-stop shop for many local forest 
enterprises 

•Helps generate traffic for members 

•Can promote small forest enterprises as 
an umbrella at shows, in promotions, etc. 

•Links for SustainableWoods.com help 
members’ search rankings 



 



 



Tools For Search Engine 
Optimization 

•Google Analytics- a free service with rich 
information for producers.  



 



 



 



NNFPôs Website HELP Team  

1.  Evaluate your current site on  

• Technical structure 

• User friendliness 

• Search engine friendliness 

• Based on your business goals  

  and target market 

 

With a Website Wellness Checkup 

 



2. Web Development 

 1. Plan a new website or rebuild 

2. Create a small, easy-to-maintain website  

3. Create an e-commerce site that is easy for you to add and remove 

products 

4. Create a larger site with custom programming 

5. Update your existing site to a cleaner look and current technologies. 

2 3 4 



5. Website look and feel upgraded. No programming changes 

5. Both Look and Feel and programming updated. 

Old site New site 



3. Improve your Search Engine Positioning 

BeechTreeBC.com could not 

be found in the search 

engines except for its 

business name.   

-Now shows up for searches 

for fsc certified cabinets 

- Now shows up for searches 

in the Seattle area 

- Now has a presence on 

Google Places.  

 …  

 



4. Training ï one-on-one or group 
 

Work with your developer  

to upgrade skills to new technologies and coding 

standards 

Train you on how to update your existing or new 

website 

 

Train you on how to improve your search engine 

positioning 
 



Website inventory workbooks  

available after the presentation. 

 

 

How is Your Site? 



More information 

National Network of Forest Practitioners 

www.nnfp.org 

 

NNFP Website HELP Team 

740-593-8733 

http://www.nnfp.org/

